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NETWORK PROGRAM HISTORY 1930-1939—Continued

beforc 9 P.M. But despite that come-back, we find only 46.8 of set owners
using their sets at that time in the past winter., The winter season has
shown an increase throughout the day except a very slight decline (week-
day 07; Saturday 0.7; Sunday 0.9) before 9 A M., Sunday afternoon, has
shown a return of 9.6, and weekday evenings, after 9 P.M., a rcturn of 7.5.

“While commenting upon the seasonal change, it should be mentioned
that the summer low point was only 9.3 under the winter high on a week-
day, and only 6.0 under the year average.”

It was pointed out that the political campaigns had had some effect
upon the listening in the fall, and had also affected the individual ratings
of certain programs. This was the first time the C.A.B. had worked during
a presidential campaign. A number of programs were omitted, others par-
tially cut, while still others suffered from the competition of the politically
great or ambitious.

Advent of the Trend to Names

The report pointed to the trend that had become apparent in the fall:
namely the trend toward names in programming. No longer could the pro-
ducer of a radio show depend upon a type of entertainment as a sure-fire
formula. The stars were coming into their own and henceforth the head-
liners who succeeded in gathering a following were to dominate the radio
scene. While Hollywood was not yet an important factor, the scramble
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RADIO BORROWS FROM VAUDEVILLE

Following the era of mystery drama (see chart on page 43), came a trend to
“names” ushering in a vaudeville-type of personality program. This development is
recorded in the two diagrams above, taken from C. A. B. reports of this (1832-1933)
period.
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NETWORK PROGRAM HISTORY 1930-1939—Continued

for Kellogg, Capt. Diamond’s Adventures for General Foods, Carborundum
Band, Carson Robison for Barbasol, Elgin Adventurer’s Club with Floyd
Gibbons, Five Star Theatre for Standard Qil of New Jersey with the Marx
Brothers on Monday, concert music on Tuesday, short dramatic stories on
Wednesday, operettas on Thursday and Charlie Chan on Friday, Fred
Allen’s Bath Club Revue for Linit, D. W. Griffith’s Hollywood for Lehn
& Fink, Howard Thurston (the noted magician) for Swift, Just Plain BI'H
for Kolynos, Magic Voice (dramatic serial) for Ex-Lax, Memories in
Melody for Investor’s Syndicate, Ohman & Arden for U. 5. Industrial
Alcohol, Romantic Bachelor (popular singer) for Vick’s, Stoopnagle &
Budd for Pontiac, Trade & Mark for Smith Bros., and Walter Winchell for
Andrew Jergens.

In the daytime, Betty and Bob rose to popularity for General Mills,
Emily Post gave a twice-a-week talk on etiquette for Cellophane, and
Squibb had a Sunday afternoon musical-dramatic program.

Program leaders by nights of the week were: Chase & Sanborn Coffee
on Sunday; Amos 'n’ Andy on Monday and Wednesday; Ed Wynn on
Tuesday; Lucky Strike on Thursday; Big Six of the Air (Al Jolson for
Chevrolet) on Friday; and Music That Satisfies for Chesterfield on Satur-
day. In the daytime, Roses and Drums for Union Central Life Insurance
led the sponsored shows on Sunday, but trailed the New York Philhar-
monic Orchestra and Moonlight and Honeysuckle, both sustainers. Little
Orphan Annie led Monday through Friday and on Saturday was second
only to Tony’s Scrapbook, then a sustainer.

Among the programs most popular with the upper income classes were
Ed Wynn, Voice of Firestone, Fleischmann (Vallee), Captain Henry’s
Maxwell House Show Boat, Cities Service and the Lucky Strike Tuesday
program (drama). Iavorites of the lower income classes were Amos 'n’
Andy, Myrt & Marge, Sinclair Minstrels, The Goldbergs, and Sunday at
Seth Parker’s. Note that the latter are unsophisticated, mostly simple
character stories, while the former group consists of sophisticated comedy
and variety shows along with classical or semi-classical programs. Chase
& Sanborn, the Lucky Strike Thursday and Saturday shows (Jack Pearl),
Big Six of the Air, the First Nighter showed no particular trend by
income groups.

MARCH TO JUNE 1933

The first C.A.B. report for the fourth year of opcration, that covering
the period from March to June 1933, propounded certain rules of thumb:

1. One of the greatest determining factors in the value of a station
or hour is the appeal of the programs which that station or hour offers.
One of the facts cited in support of this statement was the fact that
since the advent of the new Chase & Sanborn program, the audience
level at 8 P.M. on Sunday had risen by approximately 509,.

2. A name that is important outside of radio does not necessarily
become important in radio. Conversely, a name that is not well estab-
lished outside of radio may draw large radio audiences. Programs may
draw large audiences without outstanding names. An individual name,
when the program is built around it, tends toward a fixed value. Ex-
amples of these axioms were the well-known figures Irvin Cobb and
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NETWORK PROGRAM HISTORY 1930-19339—Continued

Arthur Brisbane, who did not reach a high rating, while Jack Benny,
then relatively unknown, had been reaching a good audience; Maxwell
House Show Boat, with no outstanding stars at the time, was among
the leaders. The Socony-Vacuum program with Edwin C. Hill rated
about the same as Hill's sustaining program. Similarly, the Chester-
field program with Tom Howard and George Shelton, rated about the
same as the Best Foods show with the same talent.

3. Many programs which remain constant in their character show
a tendency to wear out, and simultaneously the popularity of stations
and hours wear out unless bolstered in some fashion. For example,
when Amos 'n” Andy declined, sets reported in use at 7 o’clock in the
evening dropped by just about the same amount as the drop in the
program’s listeners.

4, It is possible to maintain a program standard, especially where
the program is not dependent upon the supply of comic material. Ex-
ample: The relatively consistent performance of the Cities Service
Concert over a four-year period.

5. New life can be injected into an old program by changing its
type or adding personalities. Examples: The Armour rating increased
sharply with the addition of Phil Baker. Royal Desserts doubled its
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TWO EXAMPLES OF COMPETITION
As in prizefighting, so in radio: a good big fellow can lick a good little fellow. These
charts, from old C. A. B. reports, show (left) how Jack Benny gained in rating at the
expense of two competitors, and (right) how Burns & Allen affected two relatively
popular competing programs.
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NETWORK PROGRAM HISTORY 1930-1939—Continued

This indicated a much higher degree of stability among the program
leaders than had been evidenced before.

Jack Benny held first place in all seven months. Major Bowes Ama-
teur Hour was second in October, third in November, sixth in February,
fifth in March, and second in April. Lux Radio Theatre was ffth in
October, eighth in November, seventh in December, fourth in January, and
third in February, where it remained for the rest of the season. Town
Hall Tonight (Fred Allen) was ninth in October, second in November,
fifth in December, 10th in January, fifth again in February, and fourth in
March and April. Eddie Cantor (Texaco), third in October, dropped to
fourth in November, climbed to second in December, where he stayed
until April, when he finished in fifth place. Burns and Allen ranked sev-
enth in October, sixth in November, fourth in December, fifth in January,
fourth again in February, fifth in March, and sixth in April. Kraft Music
Hall (Bing Crosby) started in 10th place in October, rose to ninth in
November, sixth in December, dropped to ninth again in January, claimed
seventh in February, dropped to 10th in March, and was back in seventh
place again in April. Royal Gelatin Hour (Rudy Vallee) started in eighth
place, dropped to l1th in November, ranked ninth in December, seventh
in January, ninth in February, seventh in March, and eighth in April.
Hollywood Hotel was sixth in October, seventh in November, eighth in
December, January and February, and ninth in March and April. First
Nighter climbed rapidly from 33rd in November to 10th in April. Al
Jolson, starting in December for Rinso, reached eighth place in March, but
dropped out of the first 10 in April. Phil Baker (Gulf) was 10th in No-
vember, December and February, and sixth in January. Good Will Court
(Chase & Sanborn) was fourth in October and fifth in November, then
went off the air.

Median program ratings for the period for October 1936 to April 1937
were, in general, somewhat lower than for the corresponding period a
year earlier.

The most popular program with all income groups was Jack Benny.
Programs which appealed more to the top income class than to the others
were: Packard Hour (Fred Astaire), Ford Sunday Evening Hour, Gen-
eral Motors Concert, Cities Service Concert, Vick’s Open House (Nelson
Eddy), Voice of Firestone, Helen Hayes (Sanka), Chesterfield (Nino
Martini), Hammerstein’s Music Hall, Philadelphia Orchestra, Nash-
Lafayette Speed Show, Waltztime, Ethel Barrymore-Famous Actors Guild,
Boake Carter, Alexander Woollcott, Gabriel Heatter, and Fireside Recitals.

Programs which appealed especially to the lowest income classes were:
National Barn Dance, True Story Court, Manhattan Merry-Go-Round,
Lady Esther Serenade (Tues. and Wed.), Leo Reisman’s Orchestra, Snow
Village Sketches, Log Cabin Dude Ranch, Lum and Abner, Irene Rich,
Singin’ Sam and Mortimer Gooch.

Among the new programs were: Do You Want to Be An Actor?,
Chase & Sanborn’s successor to Good Will Court, Arnold Johnson’s 1937
Radio Show took the place of National Amateur Night for Health Prod-
ucts. Woodbury’s Rippling Rhythm Revue with Shep Field’s orchestra
succeeded Paul Whiteman’s Musical Varieties, Ma and Pa, a five-a-week
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serial, went on the air for Atlantic Refining. Pretty Kitty Kelly for Con-
tinental Baking augmented the evening strip shows. Jack Pearl returned,
this time for Raleigh and Kool cigarettes. Jimmie Fidler changed from
Luden’s to Procter & Gamble. Philip Morris changed from Leo Reisman
to Russ Morgan’s orchestra and Charles Martin’s Three Minute Thrills.
Lever Brothers (Rinso) changed from Laugh with Ken Murray to Al
Jolson. Camel Caravan was changed to Jack Oakie’s College. Tastyeast
returned to the original Tastyeast Jesters. Ford substituted Al Pearce
and His Gang for Fred Waring’s Pennsylvanians. Procter & Gamble put
Vic and Sade in an evening spot in addition to their daytime stints.
Lewis-Howe Remedies put on Vocal Varieties for 15 minutes twice a week.
Vox Pop for Molle became Sidewalk Interviews. Alexander Woollcott
held forth twice a week for Liggett & Myers’ Granger tobacco. Beatrice
Lillie appeared for Sterling Products in a show called Broadway Merry-
Go-Round succeeding Fanny Brice in Revue de Paree, Helen Menken
took over Famous Actors’ Guild from Ethel Barrymore for Sterling Prod-
ucts. After Ken Murray finished for Lever Bros., he replaced Burns and
Allen for Campbell (tomato juice). Palmolive Beauty Box Theatre re-
turned in February with nothing like its previous success. Gladys
Swarthout was sponsored by the ice industry. Meantime the bicycle
industry talked up bicycling with a musical revue called Cycling the Kilo-
cycles. During the winter, Time Magazine had its March of Time on the
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PROGRAMS USUALLY START WITH LOW RATINGS
The old adage about the building of Rome holds true in radio. Programs rarely
reach the top without a long, hard climb. The guartet of programs illustrated in the
accompanying chart, from old C. A. B. records, shows the characteristic pattern of
gradual ascent. (Also see text, pages 132 and 136).
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